[image: image1.jpg]"ORIGINATE!

THE ATTORNEY BUSINESS DEVELOPMENT NEWSLETTER




www.PBDI.org/originate

2009 Rainmaker of the Year Awards – Entry Form
Self nominations are permitted and encouraged. You can download a copy of this form (available in the right hand column of the newsletter at www.pbdi.org/originate) and type your information directly into it.  Then email it, together with any attachments and letters of recommendation, to:  Larry Bodine at Lbodine@LawMarketing.com no later than close of business on Wednesday, July 15th.
Category Entered (Highlight or boldface one):

	1. Associate
	2. Woman lawyer 

	3. Partner –  litigator
	4. Small firm lawyer (30 or fewer lawyers)

	5. Partner –  transactions
	


Lawyer Nominated:

Name of Lawyer:
Law firm: 
Number of attorneys in firm: 
Address of attorney:
City, State, Zip: 
Telephone:

Email Address:

Submitter (if different from above): 

Name:

Title: 

Firm: 

Address: 

City, State, Zip: 

Telephone: 

Email address: 

Signature of submitter: _______________________________________________

Date Submitted: 

Description of Rainmaker’s Business Development Program
(Please include as much detail as possible. Feel free to send any supporting documents or materials in connection with this entry. For most programs, the judges will be looking for clearly defined objectives, purposeful tactics and measurable results.):
A. Time Period Covered: 
B. Overview of the Program: 
C. Business Development Objectives:  
1. Specific revenue, fees, hours or client-related goals.
2. Other objectives, such as market impact, skill building, firm involvement, alliances outside the firm, etc.

D. Target Market for Program: 
E. Rationale for Program: 
F. Business Development Methods Used: 
1. Client directed: 
2. Allying internally or externally: 
3. Contact making/Network building: 
4. Marketing programs or techniques: 
5. Other resources, training or tools: 
G. Time commitments: 

H. Results: 

1. Measurable results: specific revenue increase, originations, hours, growth rate, number of new clients, returns on investment, etc.
2. Other results such as such as market impact, skill building, firm involvement, alliances outside the firm, etc.
The 2009 Rainmaker of the Year Awards are jointly sponsored by
 Originate!, the Attorney Business Development Newsletter, and Legal Sales and Service Organization (LSSO).
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